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 Rights and Ethics
My rights include the freedom to pursue life, liberty, and happiness. Also, I have freedom of expression, freedom to worship as I wish, right to a fair trial by a jury, right to run for elected office, and the right to apply for federal employment that requires a U.S citizenship (Donnelly, 2013).
The golden rule is an ethical principle that advocates for morality in society. The golden rule states that a person should treat others like how they would love to be treated. The golden rule can be interpreted in different ways, such as "don't treat others in a way that you would not like to be treated," which is a version aimed at prohibiting unethical behaviours among people. Also, the rule can be expressed as "what you wish unto others, you wish upon yourself." The golden rule is important because it helps people maintain morality and ethics by using themselves as the best example (Armstrong, Green & Graefe, 2015). For instance, if a person wants respect for others, then they must treat others with respect. The golden rule is a blueprint for guiding people to ethical conduct.
Ethics is essential to companies because it maintains a good image of a company, which is highly significant. Ethics are the foundations of success for any company. Being ethical is important since it helps maintain a good reputation created between the customers and the company. An ethical company can gather public support in the event of a crisis or a controversy (Kaufmann et al., 2009). Ethical companies have a high level of productivity from their employees, and also, the company can prevent financial and legal issues that might affect the company.
Ethical company (Scheckter)
Scheckter energy drinks is a company that deals with making energy drinks, and it is regarded as one of the most ethical companies with a score of 18 out 20 based on a consumer website that ranks companies. The company was founded in 2010 with a mission of making simple, understandable and pronounceable drinks using natural and organic ingredients. The company makes organic products, and their drinks are purely organic. The products produced by this company are certified as organic. The company is well known for its Fairtrade practice, and its products are suitable for vegetarians. Their adverts meet the product specifications. The company maintains clean financial transactions without instances of misappropriations, they have no history breaking the law, and their products meet the required standards. The management of the company is perfect since all employees are treated equally. Also, everyone is handled with respect and honor in the workplace. The company can improve its customer relationships and increase transparency in making its products.
Unethical Company (Amazon)
[bookmark: _GoBack]According to the online consumers' website, amazon is an unethical company. Amazon began as an online book store before it was turned into one of the largest online stores in the world. Amazon has a bad reputation in treating its customers poorly in the fulfilment centers and also responsible for tax boycotts. There are also issues in the supply chain management of the company, environmental reporting, endangering workers, overworking workers and taking advantage of them an opportunity for seeking better lives for themselves. The company failed to inform employees about the potential dangers of the workplace; instead, it exposed them to the pandemic and also gave them unpaid time off despite the considerable number of orders received. The company should increase the level of transparency in its processes. By so doing it can redeem itself in the face of the public. The company is having a bad rep with the public regarding their unethical culture, which they should change.
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